
COMMUNITY TOBACCO  
SURVEY OF ADULT 
RESIDENTS OF CAYUGA 
COUNTY (NEW YORK) 
Opinions, Behaviors, and Perceptions Related to 
Exposure to Secondhand Smoke, Spreading the 
Message About the Dangers of Tobacco, Tobacco 
Advertising, Tobacco Use, and Tobacco Cessation  
 

June 2008 
 
 

 
 
 
 
 
 
 

 
 
 
 
 
 
 

 
Conducted for the  

Cayuga County Tobacco Free Partnership 
Auburn, New York 

 
Prepared by  

Joel LaLone Consulting 
Watertown, New York 

 



Cayuga County Tobacco Free Partnership – Cayuga County Community Tobacco Study – June 2008 

Table of Contents 
 

Introduction……............................................................................................................................ Page 1 
 

Methodology…………………...……………………………………………………………………...…. Page 1 
Table 1 – Response Rates for the June 2008 Cayuga County Community Tobacco Survey…………………………............. Page 2 

 

Socio-demographics of the Sample – Who was interviewed?……………………………………… Page 2 
Table 2 – Socio-demographics of the Sample Compared to US Census Estimates for Cayuga County…………….............. Page 3 

 

Summary of Findings ...…………………………………………………………………………...……. Page 5 
 

Presentation of Results ………………………………...………………………………………..…… Page 12 
Technical Comments for Interpretation of the Presented Results ………………………………………… Page 13 

Margin of Error – Using this Data to Estimate for Entire Cayuga County Adult Populations.………..………….…Page 13 
Table 3 – Approximate Margin of Error for Varying Sample Sizes and Varying Sample Percentages…...…………………. Page 14 

Tests for Statistical Significance – Using this Data to Test for Trends, Differences, and Relationships……...…. Page 14 
Table 4 – Sample Sizes Within Socio-demographic Subgroups…………………………………………………………….…… Page 16 

Spreading the Message About the Dangers of Tobacco Results  …………………………………………Page 17 
Table 5 – Heard of the Cayuga County Tobacco Free Partnership before this survey?………………………....................... Page 17 
Table 6 – Source Where Heard of the Cayuga County Tobacco Free Partnership …………………………………………… Page 18 
Table 7 – Seen the “Tell them you don’t want their dirty dollars!” Ads? ……………..………………………………………….. Page 19 
Table 8 – Heard of Reality Check?……................................................................................................................................. Page 20 
Table 9 – Heard of the NYS Smokers’ Quitline?………………………………………………………………………….………... Page 21 
Table 10 – Television Watching – hours per day…………………………............................................................................... Page 22 
Table 11 – Radio Listening – hours per day ……………………………….............................................................................. Page 23 
Table 12 – Use of the Internet – hours per day ……………………....................................................................................... Page 24 
Table 13 – Intentionally Omitted (some survey questions asked in the other 12 studied CNY/WNY counties were not included in Cayuga County).. ----------- 
Table 14 – Frequency of Reading Newspapers……………………………………………………………………...…………….. Page 25 
Table 15 – Frequency of Reading Pennysaver/Pennyshopper….......................................................................................... Page 26 
Table 16 – Anti-tobacco Advertisements Noticed on Television………………………………………………………………….. Page 27 
Table 17 – Anti-tobacco Advertisements Noticed on the Radio ........................................................................................... Page 28 
Table 18 – Anti-tobacco Advertisements Noticed in the Newspaper..................................................................................... Page 29 
Table 19 – Anti-tobacco Advertisements Noticed on the Internet.......................................................................................... Page 30 
Table 20 – Health Professional Ask if you Smoke?…………………………………………………………….………………….. Page 31 
Table 21 – Intentionally Omitted……..................................................................................................................................... ----------- 

Tobacco Advertising Results  …………………………………………………………………….…………… Page 32 
Table 22 – Should Tobacco Advertising be Allowed at All at Stores?................................................................................... Page 32 
Table 23 – Tobacco Advertising Noticed in Newspapers………………………………………………………………..………... Page 33 
Table 24 – Tobacco Advertising Noticed in Magazines………………………...…………………………………….…………… Page 34 
Table 25 – Tobacco Advertising Noticed on Shop Windows or in Stores Where Tobacco is Sold…………......................... Page 35 
Table 26 – Tobacco Advertising Noticed at Sports Events……............................................................................................ Page 36 
Table 27 – Tobacco Advertising Noticed at Festivals/Fairs………………………………………………………....…................ Page 37 
Table 28 – Tobacco Advertising Noticed on the Internet………………………………………………....….............................. Page 38 
Table 29 – Tobacco Advertising Noticed at Convenience Stores, Supermarkets, Gas Stations........................................... Page 39 
Table 30 – Movies Rated G, PG, PG-13 Should Not Show Actors Smoking........................................................................ Page 41 
Table 31 – Seeing Smoking on Screen ................................................................................................................................ Page 42 

Indoor Secondhand Smoke Exposure – Home, Workplace, Multi-unit Dwelling Results ………………. Page 43 
Table 32 – Do you think breathing secondhand smoke is harmful?………………………….………………………………….. Page 43 
Table 33 – Rules About Smoking in the Home…………………………….………………………………………...…………….. Page 44 
Table 34 – Rules About Smoking in the Family Vehicle……………………………………………...…………………………… Page 45 
Table 35 – Employment Status………………………….………………………………………...…………………………………. Page 46 
Table 36 – Policy Prohibiting Smoking on Entire Grounds at Workplace?..……………………………………………............ Page 47 
Table 37 – Opinion About Policy Prohibiting Smoking on Entire Grounds at Workplace ……………………………………... Page 48 
Table 38 – Employer Offered Stop-smoking Programs/…………………………...………………………………...................... Page 49 
Table 39 – Type of Residence – Rent or Own?……….......................................................................................................... Page 50 
Table 40 – Is there a policy that prohibits smoking in your building?………………………………......................................... Page 51 
Table 41 – Opinion About a Smoke-free Policy in Multiple-unit Dwelling………………………………………………............. Page 52 
Table 42 – Secondhand Smoke Entering One’s Living Space………………………………………………............................. Page 53 
Table 43 – Is Secondhand Smoke Exposure Causing You to Consider Moving?…………………………………….............. Page 54 
Table 44 – Intentionally Omitted ……………………………………......................................................................................... ----------- 
Table 45 – Intentionally Omitted ……………………………………......................................................................................... ----------- 

 
 
 
 



Cayuga County Tobacco Free Partnership – Cayuga County Community Tobacco Study – June 2008 

Table of Contents (continued) 
 

Outdoor Secondhand Smoke Exposure – Public Locations Results……………………………………… Page 55 
Table 46 – Visitation to Public Outdoor Event……………………………................................................................................ Page 55 
Table 47 – Exposure to SHS at Public Outdoor Event……………………….......................................................................... Page 56 
Table 48 – Support for a Smoke-free Policy at Public Outdoor Event……………………………………................................ Page 57 
Table 49 – Visitation to Public Beach…………………………………….................................................................................. Page 58 
Table 50 – Exposure to SHS at Public Beach …………………………………….................................................................. Page 59 
Table 51 – Support for a Smoke-free Policy at Public Beach ……………………………………………………………………. Page 60 
Table 52 – Visitation to Public Park……………………………………..................................................................................... Page 61 
Table 53 – Exposure to SHS at Public Park ……………………………………...................................................................... Page 62 
Table 54 – Support for a Smoke-free Policy at Public Park ………………………………………………………………………. Page 63 
Table 55 – Visitation to Public Playgrounds……………………………………........................................................................ Page 64 
Table 56 – Exposure to SHS at Public Playgrounds ……………………………………......................................................... Page 65 
Table 57 – Support for a Smoke-free Policy at Public Playgrounds …………………………………………………………….. Page 66 
Table 58 – Visitation to Public Building Entryways…………………………………….............................................................. Page 67 
Table 59 – Exposure to SHS at Public Building Entryways …………………………………................................................... Page 68 
Table 60 – Support for a Smoke-free Policy at Public Building Entryways …………………………………………………….. Page 69 
Table 61 – Visitation to Hospital/Medical Facility………………………….............................................................................. Page 70 
Table 62 – Exposure to SHS at Hospital/Medical Facility ……………………………............................................................. Page 71 
Table 63 – Support for a Smoke-free Policy at Hospital/Medical Facility ……………………………………………………….. Page 72 
Table 64 – Visitation to the County Fair…………………………............................................................................................. Page 73 
Table 65 – Exposure to SHS at the County Fair ……………………………........................................................................... Page 74 
Table 66 – Support for a Smoke-free Policy at the County Fair …………………………………………………………………. Page 75 
Table 67 – Intentionally Omitted …………………………....................................................................................................... ----------- 
Table 68 – Intentionally Omitted …………………………….................................................................................................... ----------- 
Table 69 – Intentionally Omitted ……………………………………………………………………………………………………... ----------- 
Table 70 – Intentionally Omitted ……………………………………………………………………………………………………... ----------- 

Tobacco Use Results  ……………………………………………………………………………….………… Page 76 
Table 71 – Smoked at Least 100 Cigarettes in Entire Life?.................................................................................................. Page 76 
Table 72 – Some Every Day, Some Days, or Not at All......................................................................................................... Page 76 
Table 73 – Cigarette Use Status – Current, Former, Never Smokers?................................................................................. Page 77 
Table 74 – Current Cigarette Status – Number of Cigarettes Per Day.................................................................................. Page 78 
Table 75 – Tobacco Use – Smokeless Tobacco .................................................................................................................. Page 79 
Table 76 – Tobacco Use – Cigars ........................................................................................................................................ Page 80 
Table 77 – Tobacco Use – Pipe Tobacco ............................................................................................................................. Page 81 
Table 78 – Tobacco Use – Bidis............................................................................................................................................ Page 82 
Table 79 – Tobacco Use – Kreteks........................................................................................................................................ Page 83 
Table 80 – Summary – Non-cigarette Tobacco Use – Use at least one type of product...................................................... Page 84 
Table 81 – Overall Tobacco Use........................................................................................................................................... Page 85 
Table 82 – Purchasing Cigarettes at an Indian Enterprise.................................................................................................... Page 86 
Table 83 – Purchasing Cigarettes Online.............................................................................................................................. Page 87 

Tobacco Cessation – Current Smokers - Results …………………………………………………...………Page 88 
Table 84 – Were you advised to quit in the past 12 months by a healthcare professional?.................................................. Page 88 
Table 85 – What cessation strategies were advised?........................................................................................................... Page 88 
Table 86 – Quit for at least one day in past 12 months?………………………………………………………………………….. Page 89 
Table 87 – How long did you remain tobacco-free?.............................................................................................................. Page 90 
Table 88 – # Attempts to Quit in Past 3 Years....................................................................................................................... Page 91 
Table 89 – Cessation Strategies – Which did you try?.......................................................................................................... Page 92 
Table 90 – Intentionally Omitted............................................................................................................................................. ----------- 
Table 91 – Do you want to quit smoking now?……………………………………………………………………………………... Page 92 
Table 92 – Familiarity with Cessation Services in the County…………………………………………………………………….. Page 93 
Table 93 – Interest in Learning More About Cessation Services........................................................................................... Page 94 
Table 94 – Has the Clean Indoor Air Act had an impact upon your tobacco use?................................................................ Page 95 
Table 95 – Intentionally Omitted............................................ ----------- 
Table 96 – Did you ever switch to “lights” to reduce your risk?............................................................................................. Page 96 

Tobacco Cessation – Former Smokers - Results …………………………………………………...……… Page 97 
Table 97 – How long ago did you quit smoking?................................................................................................................... Page 97 
Table 98 – Cessation Strategies – What worked for you?.................................................................................................... Page 97 
Table 99 – Did the Clean Indoor Air Act have an impact in your quitting?............................................................................ Page 98 
Table 100 – Intentionally Omitted.......................................................................................................................................... ----------- 
Table 101 – Intentionally Omitted.......................................................................................................................................... ----------- 

 

Concluding Comments …...………………………………………………………………………….Page 99 
 

Appendix – The Survey Instrument …………………………………………………………….…..Page 99 
 
 



Cayuga County Tobacco Free Partnership – Cayuga County Community Tobacco Study – June 2008 

Contact Information 
 

Cayuga County Tobacco Free Partnership    Joel LaLone Consulting 
 Anne McCarthy        Mr. Joel LaLone 
 Program Coordinator       119 Chestnut Street  
 Cayuga County Tobacco Free Partnership     Watertown, New York  13601 
 Cayuga Community Health Network, Inc.     (315)-408-9214 
 188 Genesee Street, Suite 207      joel@joellaloneconsulting.com 
 Auburn, New York, 13021       www.joellaloneconsulting.com 
 315.252.0097 
 tobaccofree@cayugahealthnetwork.org 
 www.cayugahealthnetwork.org 

 
 
NYS Smokers’ Quitline 
1-866-NY-QUITS     1-866-697-8487 


